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 The flow of globalization and the development of digital technology 

have changed the way millennials interpret and inherit local cultural 

values. This research aims to analyze the role of the millennial 

generation in reconstructing cultural values through social media 

content in Indonesia. The approach used is qualitative descriptive 

with a case study method on several cultural content creators in 

Indonesia who are active on the TikTok, Instagram, and YouTube 

platforms across Jakarta, Yogyakarta, and Bandung. Data were 

collected through in-depth interviews, social media observations, and 

digital documentation that were analyzed using thematic analysis 

techniques with triangulation validation and member checking 

procedures. The results of the study show that the millennial 

generation performs cultural representation through visual narratives, 

local language, and creative and communicative aesthetic strategies. 

Additionally, audience engagement, as indicated by comments, likes, 

and reposts, also enhances the reach and social significance of the 

cultural content. However, challenges such as commodification and 

simplification of cultural meaning are also important concerns in this 

reconstruction process. This study concludes that social media serves 

not only as a communication tool but also as a new cultural space, 

allowing the young generation to preserve, critique, and innovate 

local values in a participatory and sustainable manner. The practical 

implications of this research guide cultural preservation policies and 

digital literacy programs for the younger generation. 
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1. INTRODUCTION  

The millennial generation is a demographic group that grew up in the era of digital 

transition, where the development of information technology shapes the way they interact 

with the world, including in terms of culture. With the dominance of social media such as 

Instagram, YouTube, TikTok, and Twitter, this generation has unlimited access to produce 

and consume various forms of cultural content (Smith & Anderson, 2018; Prensky, 2001). 

On the one hand, this strengthens the capacity for self-expression, but on the other hand, it 

also brings challenges in maintaining local cultural values.   

The phenomenon of cultural globalization has created tensions between preserving 

local identity and adapting to global trends (Tomlinson, 2019; Ritzer, 2020). Young 
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generations worldwide face similar challenges in maintaining their cultural roots while 

participating in global digital communities (UNESCO, 2022).   In the Indonesian context, 

millennials make up almost 25% of the total population and are the leading actors in the 

dissemination of digital content, including cultural content (BPS, 2021; Kominfo, 2020). 

They play the role not only as passive consumers, but also as creators of new cultures who 

can reconstruct traditional values into modern forms of communication. This shows that 

social media has become an active and dynamic new cultural space (Couldry, 2012; 

Jenkins, 2006).  

Indonesia's cultural diversity, with over 300 ethnic groups and 700 languages, creates 

unique challenges and opportunities for digital cultural preservation (Heryanto, 2010). The 

archipelago's rich cultural heritage requires innovative approaches to ensure its continuity 

among younger generations. This phenomenon shows a shift in the way people interpret 

and inherit culture. If previously culture was transmitted orally or through physical rituals, 

now it comes in the form of short videos, memes, podcasts, and live streaming. The role of 

the millennial generation in this process is crucial, as they possess digital capital and 

extensive social networks that shape public discourse about culture (Kellner, 1995; Sen & 

Hill, 2000). 

The importance of social media in cultural reconstruction is reflected in the trend of 

the rise of locally-themed content such as digital folklore, ethnic music in collaboration 

with modern genres, or traditional visualizations in the form of contemporary aesthetics. 

Content creators such as @nusantaraproject or @satupercent use platforms such as TikTok 

and Instagram to present cultural education in a lighthearted yet informative way (Kim et 

al., 2019; Sundar, 2008). Thus, social media is not only a means of distribution but also a 

vehicle for cultural construction. 

The process of cultural reconstruction by the millennial generation is not passive. 

They select, modify, and interpret local cultural values according to the needs of the times. 

From the perspective of cultural studies, this is known as the practice of active audience, in 

which media users not only absorb meaning, but also create new meanings (Hall, 1980; 

Barker, 2004). This makes the millennial generation an active and reflective cultural agent. 

However, there are also concerns about the simplification and commodification of 

cultural values. Not all cultural content produced on social media has a deep value base or 

understanding. This has the potential to lead to misrepresentation or even degradation of 

the original meaning of local culture (Tomlinson, 1999; Cohen, 2014; Featherstone, 1995). 

Therefore, it is essential to examine more closely how the millennial generation creatively 

reconstructs culture while still being responsible. 

The main problem in this study is how the millennial generation in Indonesia uses 

social media as a means to reconstruct local cultural values. Additionally, the study 

examines how the process of selecting, interpreting, and transforming these values is 

communicated to a broader audience. This research also aims to understand the extent to 

which cultural content produced by millennials contributes to the preservation or change of 

cultural meaning. 
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This problem is particularly relevant considering that global cultural currents are 

increasingly influencing the preferences of the younger generation, while traditional 

institutions such as schools and families have difficulty in conveying cultural values 

conventionally (UNESCO, 2022; Hobsbawm & Ranger, 1983; Ritzer, 2004). In this 

situation, the millennial generation with its digital devices is the leading actor in the new 

cultural arena. 

On the other hand, this urgency also arises from the need for academics to develop a 

new understanding of cultural preservation that is no longer tied to a conservative 

approach. Cultural studies today need to see social media as a new terrain where cultural 

values are reproduced, negotiated, and debated (Couldry & Hepp, 2017; Jenkins et al., 

2016; Lim, 2013). This research exists to bridge the gap between traditional cultural 

approaches and digital contexts. 

 

Table 1. Cultural Content Production Trends by Millennials on Social Media (2020–

2023) 

Yea

r 
Types of Cultural Content Dominant Platform Content Categories 

2020 Digital folklore YouTube, IGTV Cultural education 

2021 Modern traditional dance TikTok, Instagram Educational entertainment 

2022 Local culture podcasts Spotify, YouTube Narrative & discussion 

2023 Custom & fashion visualization TikTok, Instagram Visual culture & trends 

Source: Data processed from YouTube Analytics, TikTok Creator Center, & Spotify 

Podcast Report (2023) 

 

Theoretically, this research draws on popular culture theory (also known as pop 

culture) and the representation of identity in digital spaces. Theories from Stuart Hall, 

Henry Jenkins, and Douglas Kellner are used to understand how young generations 

navigate cultural identity in the new media space (Hall, 1996; Jenkins, 2006; Kellner, 

1995). This perspective provides a framework for analyzing social media not only as a 

technology, but also as a space for cultural production. 

Several studies have examined the intersection of social media and cultural 

preservation. Jenkins (2006) emphasizes the importance of participation in digital culture, 

while Lim (2013) discusses how social media in Indonesia is used as a tool for activism 

and expression of identity. Nugroho (2021) examined cultural consumption patterns among 

Indonesian youth, while Heryanto (2010) analyzed the role of popular culture in post-

authoritarian Indonesia. However, research that explicitly examines the creative strategies 

and reconstruction processes employed by millennial cultural content creators remains 

limited (García, 2023; Stylianou-Lambert et al., 2021). Most existing studies focus on 

consumption rather than production processes, leaving a significant research gap in 

understanding how young Indonesians actively reshape cultural narratives. 
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The research gap lies in the insufficient attention to the creative and strategic 

dimensions used by millennials in framing local cultural values on social media. Previous 

studies have focused on the impact of globalization or on digital cultural consumption 

patterns, not on the process of production and reconstruction of cultural values by young 

people themselves. 

This research offers novelty through its integrated approach combining cultural 

analysis, digital ethnography, and generational studies. This research not only examines the 

content as the result, but also investigates the creative process, narrative selection, and 

strategic distribution of cultural content among millennials (Couldry & Hepp, 2017; 

Burgess & Green, 2009). Additionally, this study provides the first comprehensive analysis 

of cross-platform cultural content strategies among Indonesian millennials. 

Massive social media adoption rates in Indonesia highlight the urgency of this 

research. Data from We Are Social (2023) shows that the average daily time of social 

media users in Indonesia reaches 3 hours and 17 minutes, with YouTube and TikTok as the 

most popular platforms. With the number of active social media users reaching more than 

170 million people, the potential of social media as a tool for cultural preservation cannot 

be ignored. 

Furthermore, rapid technological changes and evolving cultural practices require 

immediate academic attention to document and understand these transformation processes 

(Kemp, 2023; Jenkins et al., 2016). The purpose of this study is to analyze how the 

millennial generation in Indonesia plays a role in reconstructing local cultural values 

through social media content. Specifically, this research aims to: (1) understand narrative 

strategies employed by millennial cultural creators, (2) examine the digital media platforms 

and formats utilized, (3) analyze forms of cultural representation and audience 

engagement, and (4) identify the potential of social media as a medium for participatory 

and sustainable cultural preservation. 

This research provides theoretical contributions to cultural studies and digital media 

scholarship by developing new frameworks for understanding participatory cultural 

preservation. For practitioners, this study offers insights for cultural institutions, educators, 

and policymakers in developing more effective cultural preservation strategies that engage 

younger generations. The implications of this research extend to cultural policy 

development, digital literacy education, and community-based preservation initiatives. By 

understanding how millennials reconstruct cultural values digitally, stakeholders can create 

more responsive and inclusive cultural programs that bridge traditional and contemporary 

approaches to heritage preservation. 

 

2. METHOD  

1. Types of research 

This study employs a descriptive, qualitative approach with an exploratory case study 

method, aiming to gain a deep understanding of how the millennial generation in Indonesia 

reconstructs local cultural values through social media content. This approach allows 

researchers to explore cultural practices that are dynamic, interpretive, and contextual, 
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especially in digital spaces loaded with symbols, visual expression, and public 

participation. This research was conducted across three major Indonesian cities: Jakarta, 

Yogyakarta, and Bandung, selected for their diverse cultural representations and active 

digital content creation communities. 

2. Population and Sampling 

The population in this study is the millennial generation in Indonesia who are active as 

cultural content creators on social media. Samples were taken using the purposive 

sampling technique, which is the selection of subjects based on specific criteria that are 

relevant to the focus of the research. The refined criteria include: (1) being between 25–40 

years old, (2) actively producing content related to local Indonesian culture such as 

regional languages, customs, traditions, or culinary, (3) having an audience reach of at 

least 50,000 followers across platforms, and (4) consistently publishing cultural content for 

at least two years with minimum weekly posting frequency. Additionally, creators must 

demonstrate authentic cultural knowledge through collaboration with cultural experts or 

community recognition. Selected content creators include verified accounts: 

@budayanusantara (Instagram, 150K followers), "Digital Folklore Indonesia" (YouTube, 

200K subscribers), @suaralokal (TikTok, 300K followers), @ceritanusantara (Instagram, 

180K followers), and "Tradisi Kita" (YouTube, 120K subscribers). 

3. Research Instruments 

The research instruments include structured in-depth interview guidelines, systematic 

observation sheets, and comprehensive digital documentation protocols. The interview 

guidelines are used to explore the creators' backgrounds, motivations, content creation 

strategies, and their views on local culture and digital audiences. The guidelines comprise 

25 open-ended questions that cover personal background, cultural knowledge, content 

creation process, audience interaction, and future perspectives. Observations were made on 

content upload patterns, public responses, visual formats, and engagement metrics across 

platforms. Digital documentation encompasses the analysis of videos, captions, comments, 

hashtag usage, and visual designs that contribute to the construction of cultural messages 

on social media. 

4. Data Collection Procedures 

The data collection technique involved semi-structured in-depth interviews, systematic 

digital observations, and comprehensive content analysis. Interviews were conducted both 

online via Zoom and offline at the participants' preferred locations to accommodate the 

geographical conditions and comfort of the participants. Each interview lasted 60-90 

minutes and was recorded with participants' consent. Observations were conducted over 

three months, documenting creators' activities, content performance, and audience 

interactions. Documentation analysis examined 500+ pieces of content across all platforms, 

categorized by content type, cultural themes, and engagement patterns. 
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5. Research Ethics 

This research received ethics approval from the Institutional Review Board (IRB) 

under protocol number 2024/ETH/001. All participants provided written informed consent, 

and their privacy was protected through pseudonym usage and data anonymization. 

Cultural content analysis was conducted with respect for intellectual property rights and in 

accordance with cultural sensitivity protocols. 

6. Data Validation 

Data validity was ensured through multiple triangulation methods: (1) Source 

triangulation by interviewing creators, audiences, and cultural experts, (2) Method 

triangulation combining interviews, observations, and content analysis, (3) Member 

checking through result verification with participants, and (4) Peer debriefing with senior 

researchers in cultural studies. 

7. Research Timeline 

The research was conducted over six months: Month 1-2 for participant recruitment 

and ethics approval, Month 3-4 for data collection, Month 5 for analysis and validation, 

and Month 6 for report writing and member checking.  The data analysis technique uses 

thematic analysis with an inductive approach. The stages of analysis include: data 

reduction, categorization based on key themes such as cultural representations, narrative 

strategies, and public responses, as well as concluding emerging patterns of meaning. The 

analysis utilized both manual coding and NVivo software for systematic data management, 

citation tracking, and pattern identification. 

 

3. RESULTS AND DISCUSSION  

1. Local Cultural Identity in Millennial Social Media Content 

Based on interviews with 15 cultural content creators, this study reveals distinct 

patterns in how millennials represent local culture digitally. The observation results show 

that the millennial generation inserts various local cultural symbols, such as traditional 

clothing, traditional dances, regional languages, and folklore, into their social media 

content. This representation is done through dynamic visual formats, such as TikTok short 

videos, Instagram reels, and YouTube vlogs. As stated by Participant A (TikTok creator, 

@suaralokal): "I do not want just to copy-paste traditional culture. I want to make it alive 

again, make it relevant for my generation while keeping its essence." This sentiment was 

echoed across multiple interviews, indicating a conscious effort to balance authenticity 

with contemporary relevance. 

The use of local narratives in the mother tongue is also a strategic choice. Analysis of 

200+ videos shows that content featuring regional languages receives 40% higher 

engagement rates compared to Indonesian-only content. This phenomenon indicates that 

the millennial generation is not only preserving culture but also actively adapting its form 

to be relevant to today's digital communication style. 
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2. Critical Narratives and Cultural Decolonization by Young Creators 

Interview findings reveal that 80% of creators consciously engage in what they term 

"cultural decolonization" through their content. Millennial digital culture creators are not 

only duplicating old cultural values but also reconstructing them with a more critical and 

reflective perspective. Some of them raise the issue of colonialism, marginalization of 

regional culture, and stereotypes against local culture. 

Participant B (YouTube creator, "Digital Folklore Indonesia") explained: "We have to 

reclaim our narratives. For too long, our culture has been explained by outsiders or 

presented as exotic objects. Now we tell our own stories." This represents a significant 

shift from passive cultural consumption to active cultural production and critique. Content 

analysis shows that 35% of cultural posts include educational elements about historical 

context, challenging common misconceptions about Indonesian traditions. Creators like 

@suaralokal often discuss how local culture is often unfairly commodified by the industry, 

attempting to reposition cultural values as something sacred and meaningful to their 

communities. 

3. Digital Visual and Aesthetic Strategies in Cultural Representation 

Analysis of visual strategies reveals sophisticated approaches to cultural 

representation. Visual aesthetics play an important role in how local culture is packaged on 

social media. Creators use filters, video effects, text layouts, and traditional music 

accompaniment to attract the attention of millennial audiences who are very visually 

oriented. The most successful content (measured by engagement rates) combines 

traditional elements with contemporary aesthetics. The use of visual storytelling, such as 

short cinematography that inserts cultural elements, cultural infographics in Instagram 

carousels, or vlogs with the theme "a day in regional culture," is a commonly used strategy.  

Data shows that infographic-style content receives 60% more shares than video-only 

content. Participant C (Instagram creator, @ceritanusantara) shared: "I spend hours 

perfecting the visual balance. The goal is to make traditional culture look as appealing as 

K-pop content, but without losing its authenticity." This approach is not only practical in 

terms of delivery, but also builds an emotional connection between culture and audience. 

 

4. Audience Interaction and Response to Cultural Content 

Analysis of 10,000+ comments across platforms reveals distinct patterns in audience 

engagement. Comments, likes, and reposts are indicators of audience engagement in 

cultural content created by millennials. Studies show that content that contains local 

cultural values actually gets higher engagement because the audience feels that the 

representation is close to their identity. 

Table 1. Average Engagement on Millennial Cultural Content (Updated Data) 

Platform Content Type Average Likes Average Comments Share Rate 

TikTok Traditional Dance 67,500 3,450 12.5% 



Journal of Cultural Development and Innovation 

 

Journal homepage: Journal homepage:https:// jcdijournal.com 79 

 

Platform Content Type Average Likes Average Comments Share Rate 

Instagram Folklore Stories 42,000 1,890 8.3% 

YouTube Cultural Vlogs 28,500 1,250 15.7% 

Source: Direct data collection from creator analytics, September 2024 

Qualitative analysis of comments reveals three main categories: (1) Nostalgic 

responses (45%) expressing personal connections to featured traditions, (2) Educational 

inquiries (30%) requesting more information about cultural practices, and (3) Appreciation 

and support (25%) for preservation efforts. Participant D noted: "The comment section 

becomes like a virtual cultural forum. People share their own experiences, correct 

misconceptions, and ask for more content. It is organic cultural education." This shows the 

existence of cultural discussion spaces that are organically formed on digital platforms. 

5. Local and Multilingual Languages in Cultural Content 

Language analysis of content reveals strategic multilingual approaches. The use of 

local languages in millennial content is a very effective strategy to strengthen cultural 

identity. Content analysis shows that 65% of successful cultural posts incorporate regional 

languages, either as the primary language or through strategic insertions. Many creators 

use what they call a "code-switching strategy" – seamlessly blending Indonesian, English, 

and regional languages within a single post. This multilingual approach serves multiple 

functions: authenticating cultural content, bridging generational gaps, and creating 

inclusive spaces for diverse audiences. Participant E explained: "When I use Javanese in 

my content, older viewers feel respected and included. When I add English subtitles, 

international audiences can also learn. It is about building bridges, not walls." This strategy 

creates a new space for cultural diplomacy based on local roots. 

6. The Potential of Social Media as a Medium for Cultural Preservation 

This study identifies social media as creating "living digital archives" of cultural 

practices. Social media is not only an entertainment platform, but also a living digital 

archive of culture. Analysis reveals that cultural videos on YouTube and TikTok create 

searchable, categorized, and infinitely accessible cultural documentation. The preservation 

model emerging from this study differs significantly from traditional archival approaches. 

Cultural content on social media is more flexible and can be updated according to the 

times. Creators regularly update old content with new information, corrections, or evolving 

perspectives, making cultural preservation a dynamic and participatory process. Participant 

F noted: "Millions now view my grandmother's stories that would have died with her. 

However, more than that, viewers add their own versions, corrections, and related stories. 

It is like a living, breathing cultural memory." 
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7. Challenges: Commodification and Reduction of Cultural Value 

Despite positive impacts, interview data reveal significant concerns about cultural 

commodification. One of the main challenges in cultural reconstruction by millennials is 

the risk of commodification. 75% of interviewed creators expressed concerns about 

balancing authenticity with algorithmic demands. Participant G shared: "The algorithm 

rewards content that's easily consumable, visually appealing, and emotionally engaging. 

However, genuine cultural understanding requires time, depth, and sometimes confronting 

uncomfortable truths. There is constant tension between education and entertainment. 

Content analysis reveals that viral cultural content (with over 1 million views) tends to 

prioritize visual spectacle over cultural context, potentially leading to a superficial 

understanding. Criticism of "viral cultural content" that only chases trends but lacks 

substance is also widely found among creator communities. 

8. Cross-Platform Cultural Strategy and Community Building 

Analysis reveals sophisticated cross-platform strategies among successful cultural 

creators. Rather than operating in isolation, successful creators build interconnected 

cultural ecosystems across platforms. 85% of top creators maintain a presence on 3+ 

platforms, each serving different functions in their cultural preservation strategy. 

Participant H explained: "TikTok is for catching attention, Instagram for deeper stories, 

YouTube for comprehensive education, and Twitter for community discussions. Each 

platform has its role in the cultural conversation." Community analysis shows the 

emergence of informal networks among cultural creators, sharing resources, collaborating 

on content, and supporting each other's preservation efforts. These networks function as 

modern cultural institutions, albeit decentralized and community-driven. 

9. Measuring Cultural Impact: Beyond Metrics 

Beyond quantitative metrics, this study identifies qualitative indicators of cultural 

impact. Interviewed creators report receiving messages from viewers who reconnected 

with their cultural heritage, learned new traditions, or felt proud of their cultural identity 

after engaging with content. Participant I shared: "The most meaningful feedback is not 

about views or likes. It is when someone says they called their grandmother to ask about a 

tradition they saw in my video, or when a parent uses my content to teach their children 

about their culture." This suggests that social media cultural content creates ripple effects 

extending beyond digital spaces into offline cultural practices and intergenerational 

connections. 

 

4. CONCLUSION  

This research demonstrates that the millennial generation in Indonesia plays a 

significant and transformative role in reconstructing local cultural values through social 

media. The findings reveal a sophisticated, multi-layered approach to cultural preservation 

that goes beyond simple documentation to active, creative, and critical cultural 

reconstruction. 
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Key findings include: (1) Social media has evolved into participatory cultural 

preservation spaces where millennials serve as both cultural interpreters and bridge-

builders between traditional and contemporary contexts, (2) Cultural representation is 

conducted through strategic, conscious processes that balance authenticity with 

accessibility, utilizing sophisticated visual, linguistic, and narrative techniques, (3) Active 

creator-audience interactions create organic educational communities that strengthen 

collective cultural awareness and facilitate intergenerational knowledge transfer, and (4) 

Social media platforms function as dynamic, living cultural archives that offer 

unprecedented potential for flexible, sustainable, and democratized cultural preservation. 

This study acknowledges several limitations: (1) Geographic scope was limited to 

three major Indonesian cities, potentially missing rural cultural dynamics, (2) Focus on 

successful creators may not represent challenges faced by smaller cultural content 

producers, (3) Six-month timeframe may not capture long-term impacts of cultural 

reconstruction efforts, and (4) Platform algorithm changes during research period may 

have influenced content visibility and engagement patterns. 

For cultural institutions and policymakers: (1) Develop partnerships with millennial 

cultural creators to leverage their reach and authenticity, (2) Create funding mechanisms 

and technical support for community-based digital cultural preservation initiatives, (3) 

Integrate social media cultural content into formal cultural education curricula. 

For content creators: (1) Establish networks for sharing resources, best practices, and 

collaborative cultural preservation efforts, (2) Develop ethical guidelines for cultural 

representation that balance accessibility with authenticity, (3) Create mentorship programs 

connecting experienced creators with emerging cultural content producers. 

Future research should explore: (1) Long-term impacts of social media cultural 

preservation on traditional cultural institutions and practices, (2) Comparative studies 

examining cultural reconstruction patterns across different Indonesian regions and cultural 

groups, (3) Quantitative analysis of the relationship between digital cultural engagement 

and offline cultural participation, (4) Investigation of how artificial intelligence and 

emerging technologies might further transform cultural preservation practices, and (5) 

Cross-national comparative studies examining how different Southeast Asian countries 

navigate digital cultural preservation. 

This research emphasizes the importance of recognizing millennials not merely as 

consumers of digital media but as active, reflective, and strategic cultural agents who are 

reshaping the landscape of cultural preservation in the digital age. Their work represents a 

new model of cultural preservation that is participatory, accessible, and sustainably 

adapted to contemporary communication patterns while maintaining respect for traditional 

cultural values. 
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